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Purpose and definitions 
 
The purpose of this policy is to provide guidance for staff and assurance to patients 
that Hartwood Healthcare is committed to continually providing high quality 
healthcare for all patients and supporting the staff who provide this care. The aim of 
the policy is to ensure that practice staff conduct themselves professionally online so 
as not to jeopardise their reputation, that of the practice, or breach patient 
confidentiality. 
 
All patients regardless of age, gender, ethnic background, culture, cognitive function, 
sexual orientation, or marital status have the right to have their privacy and dignity 
respected. 
 
Social media describes web-based applications that allow people to create and 
exchange content. In this policy the term applies all use of social media, including, 
but not limited to:  
 

 Blogs. 

 Twitter. 

 Internet forums (such as doctors.net). 

 Content communities (such as YouTube and Flickr). 

 Social networking sites (such as Facebook, Instagram and LinkedIn). 

Scope 
 
This policy applies to all employees of Hartwood Healthcare, contractors, seconded 
staff, placements, and agency staff.  
 
This policy applies to personal social media accounts as well as practice social 
media accounts. 
 

Roles, rights, and responsibilities 
 
Patients 
 
Patients have the right to have their confidentiality maintained and to be treated by 
practice staff with the same respect and dignity online as they would face to face.  
 
All staff 
 
All staff have a responsibility to be aware of and adhere to the practice policy on the 
use of social media. 
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Clinicians 
 
Clinicians will follow the British Medical Association guidance Social media, ethics 
and professionalism and adhere to the GMC guidance Doctors’ use of social media. 
 
Practice manager 
 
To update the policy, ensure that it is aligned with national guidelines, distribute 
appropriately, and ensure that staff are trained at induction and at regular intervals 
so that they are aware of the principles of appropriate use of social media and the 
content of the practice policy.  
 
The practice manager is responsible for authorising access to and monitoring use of 
any practice social media accounts.  
 

Principles of this policy 
 
This policy adheres to local and national guidance and policy, including the British 
Medical Association, General Medical Committee, and Royal College of General 
Practitioners’ guidance on the use of social media. 

Interactions online 
 
Ethical and legal standards and professionalism will be maintained on social media. 
Patients and colleagues will be respected.  
 
Professional boundaries will be maintained from patients.  
 
Discussing a patient’s health with them on publicly accessible social media will be 
avoided.   

Patient confidentiality 
 
The same legal and ethical duties of patient confidentiality apply on social media as 
they do elsewhere.   
 
Posts, comments, tweets, anecdotes, or blogs about experiences will not contain 
information that breaches confidentiality. This includes posting anonymized 
information that may still enable patients or their families to identify themselves.  
 
Images of patients will not be shared without their explicit consent and GMC 
guidance will be followed. 
 
Images shared of a workplace will be checked to ensure they do not inadvertently 
contain anything that might breach confidentiality. 

Conflicts of interest 
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All staff will be open about any conflicts of interest when posting online and declare 
any financial or commercial interests where appropriate. 
 

Anonymity 
 
When identifying as a medical professional online this should not be done 
anonymously.  

Practice social media accounts 
 
Any practice social media accounts will be managed by the practice manager and 
individuals authorised to use these accounts will follow this social media policy.  
 
Unauthorised practice accounts will not be permitted. 
 

Complaints 
 
Complaints about online behavior of practice staff will be dealt with according to the 
practice Complaints policy. 

Distribution 
 
Employees will be made aware of this policy via TeamNet. 
 
Patients will be made aware of this policy using patient leaflets and on the practice 
website. 

Training  
 
All staff will be given training on the appropriate use of social media at induction and 
at regular intervals thereafter.  
 
Any training requirements will be identified within an individual's Personal 
Development Reviews.  
 
Training is available in the Training module within TeamNet. 
 

Equality and diversity impact assessment 
 
In developing this policy, an equalities impact assessment has been undertaken. An 
adverse impact is unlikely, and on the contrary the policy has the clear potential to 
have a positive impact by reducing and removing barriers and inequalities that 
currently exist.  
 
If, at any time, this policy is considered to be discriminatory in any way, the author of 
the policy should be contacted immediately to discuss these concerns. 
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Monitoring and reporting 
 
Monitoring and reporting in relation to this policy are the responsibility of the practice 
manager.  
The following sources will be used to provide evidence of any issues raised:  

 PALS. 

 Complaints. 

 Significant and learning events. 

Any incidents relating to use of social media will be monitored via incident reporting. 

Summary of NHS legal and mandatory documentation 
 
NHS Employers. Quick guide for new starters: new to the NHS? Your guide to using 
social media in the NHS. 
General Medical Council. Doctors’ use of social media. 
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